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Si tu marca tiene una imagen fuerte, lo
que saques al mercado lo venderas
porque esta respaldado por el conjunto
de valores que la componen.
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Discernir queée es coherente con los objetivos de la
marca es un trabajo constante de evaluacion
estratéegica de todas las acciones, comunicaciones y
decisiones que construyen el mensaje.



La diferencia entre un castillo y un monton
de piedras es la estrategia.









EL PROPOSITO
ES ESPEJO DE LOS ALIADOS




CONSTRUIR UNA IMAGEN
COHERENTE LE DA
CREDIBILIDAD AL PROYECTO



EL LOGO ES UNO DE LOS ACTIVOS
MAS VALIOSOS DE UNA MARCA.
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~ EL LOGO ES UN VISUAL MENTAL
' SHORTCUT,HACIA MI MARCA

——



EL BRANDBOOK ES EL PLANO DE
CONSTRUCCION DE LA MARCA



CARACTERISTICAS DE UN LOGO

THIS IS OUR LOGO

There is a spanish and english official version of our logo, its use depends on the client preferences.

City JpAdapt  City;pAdapt

RECONNECTING CITIES WITH NATURE RECONECTANDO CIUDJADES CON LA NATURALELZA

VERTICAL LOGO

This versicn is official too and these spanish and english versions are correct, it's meant for communication

products that require ess horizortal space.
Ci ty

City
Adapt Adapt

RECONNECTING CITIEY! WITH NATUIR RICONECTANDD CIINABRE CON LA SATURALITA

131010700

VERSATIL




CARACTERISTICAS DE UN LOGO

USING TEXTURES WITH LOGO

The logo can be ofaced over textures as long as contrast is nct compromised. Make sur2 the taxtures you choose are aligned
with the brand values; & gocd guide for it ars the elements thet meke the logo listed ir pege 3; weether, nature, humens, city,
environment or water. Avoid textures asodated with bad values. danger. pollution or things that are 100 artitizial

TEXTURES ON-BRAND

@ndqpt_ émadqpt City@pAdapt

lﬂﬂ(tllo ANWIEL Wik AV

Cltg@ qupt City

CONHG RUGASINEIE S @R SSH@ VAL 2\ 5 L |E



CARACTERISTICAS DE UN LOGO

 City¢JpRdapt

RECONNECTING CITIES WITH NATURE

LATINAMERICA AND THE CARIBBEAN

LOGO SPACE

Like all of us, the logo needs nature to
breathe; the space equivalent to “the
tree” should be left untouched by other

elements like text or graphics. -
. °
7k City

T — ——
LEGIBLE



CARACTERISTICAS DE UN LOGO

CORRECT USE OF THE LOGO

The most importart thing to take into consideration while choosing the colo of the 10go is contrast, dlways make su-e itis legible.

Tha gradient is allowed over very dark colo's

lllllllllllllllllllllllllll

Cver ight colors or gradients, all black is the better choice. There isn' t a grayacale version of the Iage, ifitis
recured, use it all black.

REGLAS QUE ASEGUREN LA INTEGRIDAD



CARACTERISTICAS DE UN LOGO

INCORRECT USE OF THE LOGO

/ .
GpAdapt C'tU Clty@k;ﬁf)t
/u_-n )ﬂ{uunu- " e e e

Use official gradient Respect propcrtiors., Only use official colors Seascnal graphics (or any
only ‘or the icon. described in page J. graphics at al) are not
allowed inside the “breathing
space” described on page 4,

Don't tiit the logo. Avoid using poor contrast. Don't use stroke. Dcn't change the logo or the
slogan font. Official font is
described inpage 8.

REGLAS QUE ASEGUREN LA INTEGRIDAD



CARACTERISTICAS DE UN LOGO

Every element of the logo (including the colors) was designed to build our message stronger.

06 81O =

WATER NATURE PEOPLE ENVIRONMENT WEATHER

COLORS

CITYy NATURE HUMAN ONYX _

GRADIENT: entwined, cant be appart.

C: 20 C: 50 C: 78 c:0
M: 0 M: 0 M: 0 M:0 The gradient angle should be 45°,
Y: 85 Y: 100 Y: 15 Y:0
K:0 K:0 K:0 K: 80
#: Hec24 #: 80cd1c #: 41b5Sbb #: 333333
3
L ————— e

MEANINGFUL



INSPIRACION

MEANINGFUL



Mercedes-Benz

|.as alas de la diosa de la victoria Nike

Que nuestros clientes se sientan atraidos
por nuestros productos
como si lo llamaran las sirenas.

Triangulo que representa el dominio de las
maquinas sobre la tierra, el mary el cielo.



IMAGEN COMO ATA)]O PARA
LA DISEMINACION













Figure 5. Combined costs, benefits and avaided costs by mid-century under
a coupled power and transport zero emissions pathway (in billion dollars).

0 50 100 150 200 250 300 350

Billion dollars
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Annual savings 1 Reduction in annual costs of cargo raad transport

in 2050. M Reduction in annual costs of passenger road transport
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Cummulative
impact on capital o o _
assets by 2050. Eeductian in capital investment to meet power demand hy electric transport **

Value of stranded assets in the power sector

B Eeduction in capital investments in the pawer sector
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Figure 28. Combined costs, benefits and avoided costs by mid-century under a coupled power and
transport zero emissions pathway (in billion dollars, 2018). *

Cummulative impact on

Annual savings by 2050

capital assets by 2050
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Source: Author's estimates. *Does not include reduction in electricity costs for the transport sector which are captured in the reduction in costs
for road transport. ++Is calculated as the difference in capital costs to provide the required energy under the GCAM-BAL power system and the

Intervention Scenano.
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